








































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































コ ー サ・ロ ー ロ
アメリカから伝播したものと思われる。この言葉の響きは、理解できない「彼らのこと」に対して、透明で明瞭




































































































































































































































































































































































































































































































































































１４９）「centa’ nni！（百年の繁栄を！）」「salute a nostra！（我らに乾杯！）」といったマフィア的なしぐさが指摘され
ている（H．リーポ２００１：１５８）。
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ノ瀬直二訳、早川書房（＝１９６９ The Godfather , G.P.
Putnam’s Sons)
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A Social Aesthetic Study of The Godfather
ABSTRACT
This paper attempts to give an example of ‘doing social aesthetics’ through analysis of
a film work. As is implicated in the title, this paper is partly a sociological and partly an
aesthetic analysis of a film work. And yet, it tries to go beyond both conventional sociology
and aesthetics (artistry) to arrive at a ‘social aesthetic’ understanding of the film work. In
other words, the primary goal of the paper lies neither in the sociological analysis of The
Godfather as a social and political product, nor in the aesthetic (or artistic) criticism of The
Godfather as an autonomous art work. The primary purpose here is to elucidate certain
aesthetic quality (‘touch and feel’) of the ‘society’ we experience (‘taste’) in and through
the appreciation of the film work, and to illuminate some socio-aesthetic conditions that
may be conductive to the experience of ‘social beauty’. In order to perform such an
inquiry, this paper focuses on the scenes around the ‘table’ in the film. We eat and drink
together at the ‘table,’ and we enjoy conversation or engage in tough business negotiations
at the ‘table.’ The ‘table,’ therefore, is a public social space in and around which
multifarious individuals interact with each other. The ‘touch and feel’ of the ‘table’ is much
more than that of a physical object. It envelops a certain air or atmosphere of the social
intercourses developing in and around the physical table. In fact, The Godfather , from its
beginning to the end, is full of impressive scenes which depict such a ‘table.’ Examples
include the ‘tables’, large and small, at the wedding party in Don Vito Corleone’s mansion,
the everyday dining ‘table’ of the Corleone family, the business ‘table’ of the Corleone
cadre, a small ‘table’ in a dilapidated restaurant where Michel shoots his father’s enemy to
death, and the huge ‘table’ in a hotel banquet room where Mafia bosses congregate. By
paying careful attention to the details of such scenes of the ‘table,’ this paper attempts to
describe the aesthetic quality of the ‘society’ as it is lived within the film, and to examine
certain conditions under which ‘social beauty’ emerges. Looking at the ‘social aesthetics’ of
The Godfather , this paper refers to Simmel’s ‘sociology of dining/sociality’, Arendt’s ideas
on the ‘table’, Illich’s concepts of ‘the vernacular/conviviality’, and current sociological
discussions on ‘the commons.’ It aims at not only making use of these sociological or
aesthetic concepts, but also transforming these into ‘socio-aesthetic’ concepts through a
detailed analysis of a film work. While this aim is not fully realized, a necessary step
toward such a direction is clearly shown in this paper.
Key Words : social aesthetics, table, sociology of dining, vernacular, conviviality, The
Godfather
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